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\»CROSS BORDER SHOPPING

¥ A CASE STUDY FOR PUSHING
INCLUSIVE TRADE GROWTH
WITHIN APEC ECONOMIES
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GLOBAL E-COMMERCE 2013-2014

North America Western Europe

$ $419.53b
F125% 2 72.0%

Central & Eastern
$ $291.47b Europe

F14.0% 2 723% $ $48.56b

‘f 209% 2 41.6%
Latin America .

Middle East &
$ $4598b Africa
A 221% 2 33.0% $ $27.00b Asia-Pacific
731.0% & 31.3% $ $388.75b
Worldwide P S

$ $1,221.29%

717.1% 2 40.4% $ E-Commerce Sales 7 Sales Growth & Buyer Penetration

> Grew 17% YQOY (only) and hit $1,200 billion in 2013

» N. America & W. Europe are still far ahead of emerging markets

» Domestic e-Com markets (US, UK, DE) are extremely competitive w-esl"@p .
and moving to commoditized, APAC will follow suit -4 asia
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CONCEPT: DOMESTIC E-COMMERCE

"Hanboi Cify
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CROSS BORDER E-COMMERCE (1)

Buyer from economy A buys directly from seller in economy B

» Those products UNAVAILABLE or EXPENSIVE if buying in A

» But AVAILABLE and CHEAPER if buying (online) from B
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http://bit.ly/1n2a30m ] Singapore local price S$525

Signin | Register | My Qooi0 ﬁCan Help | | Language ~

Qoor0 -
Bestsellers | Today’s Sale | Event & Coupon

Fashion & Clothing ~ Beauty & Sports Digttal & Mobile Living & Autos Baby & Food Books & Music Deal & Entertain ~ OPEN

CoZCOZ_Ssg Hot tems
SeiEee | @ POWER | 4 Follow 12
-8 A7, 78T items on sale / 704 Fellow
All kems | Shop Specials Q&A-FAQ | Shop Info $$793.00 S$79300 S$988.00
[ - Camera/Camcorder = Camera/Peripheral Devices - Others Item °°d934155?0555

Sennheiser MOMENTUM QOver-Ear Headphones - Black

Retail Price S5%499.98
Q-Price Sold Out
Instalment plan UOB Credit Card [Free interest]

DBS Credit Card [Free interest]

Shipping Rate | 3( £ DHL - 5%25.00~

Surcharge Shipping rate will be added according to Weight.
Details »

ltem Qty 12
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Worldwide e-Shopping made easy



http://bit.ly/1n2a3Om
http://bit.ly/1n2a3Om

http://bit.ly/1sO46aT ] WeShop price S$308 (41% cheaper)

w'eSh@p.mq

Worldwide e-Shopping made easy

. ) Hello, Sign In
Categories ~ All categories = Q Your account ~

Home > Consumer Electronics > Portable Audio & Headphones > Headphones

Sennheiser

Sennheiser Momentum Closed Over Ear Stereo Headphone iPod
iPhone Black -Open Box

by: vminnovations from Lincoln, Mebraska (1031572, 99.8 % positive feedback) @ J\j

End time: 07:06:36, 15/08/2014 (Remain 16days 17h Om 18s)

Item ID: 390BBTTE367T WEI'I'III'IQ

The buyer could be charged more for
shipping fee and imported tax if the

Quantity: . 1 '2 available / 47 sold seller list an item within wrong weight
or in a wrong category.

Mow: RM778.63 m Our Guarantee

*“E-E Fast International
#A3) Shipping
Deliver to doors in 14 - 20 days

y Easy Custom Clearance
& No documentation and

procedure required

Item condition: Mew other (see details) &

® I 6D §®



http://bit.ly/1sO46aT

% cross-border shoppers purchased
from these markets in past 12 months

Source: PayPal 2013

» Cross-border e-Com sales reached $300 billion = 25% global
e-Com and growing 45% YOY (vs. 17% e-Com overall)

» US, UK, China are the most attractive cross-border W I‘]@p .
vy eS . Qsla

e-Com destinations
Worldwide e-Shopping made easy



DIGITAL AGE’S SILK ROAD Estimated cross-border route siz

Source: PayPal, Forrester 2014

» $18.5 billion in cross-border spent by Chinese purchasing
from foreign websites in 2012, annual growth rates 60-70%

> $11 billion of that comes from US and UK websites r]@p
wveshap

Worldwide e-Shopping made easy

esS

US-UK $158
China-US S108
UK-US S10B
US-China 588
US-Canada S5B
Germany-US SS5B
Germany-UK SSB
China-Japan SSB
UK-China $3B
Australia-US $3B
Brazil-US S1B

asia



SOUTH EAST ASIANS LIKE IMPORT GOODS

Percentage of Cross Border e-Commerce transactions

Thailand

Philippines

Singapore

Indonesia NoO data

Malaysia

0% 10% 20% 30% 40% 50% 60%

® Malaysia ®Indonesia M Singapore M Philippines ® Thailand

Source: Payvision 2013
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In 2016, the Internet users in Southeast Asia will be...

E-Commmerce
»> 2013: $7B USD

» 2018: $34,5B USD
» Cross border: 30%

Source: Frost & Sullivan

Total 205m Internet Users

In “Big 6” SEA countries



BARRIERS TO CROSS BORDER E-COM

[&a

..................

[
..................

- Logistics
@ + High intl’ shipping fee

v 3\
U + Customs, duty
+ Shipping risks

VY Cultural

Differences

+ Languages
+ Transaction behaviors
+ Communication habit

i

Payment

+ Fraud

+ Lack of credit cards
+ Sellers don't accept
+ Forex risk

from buyers

Customer Services

+ High communication cost
+ Lack of trust & peace-of-mind

yv-esr]@p.osio
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WESHOP CROSS BORDER SHOPPING

WHAT IS WESHOP? MISSION VISION

LAUNCHED 1 Aik

LAUNCHED
VIETNAM INDONESIA v
Cross border “Worldwide “Redefine the
retall facilitator e-shopping concept of
77 . . 77
The first and premier cross- made easy m portatlon
border retai import buying _ o
facilitation portal in South Allow local SEAians to shop Which is unchanged
East Asia. globally easily, enjoy best fundamentally for
deals, home door delivery thousands of years!
with total peace-of-mind. Now through Intemet,
Now everyone can import consumers can bypass the
any legal thing practically. role of importers and brick-

and-mortar shops.

SINGAPORE MALAYSIA THAILAND  PHILIPPINES ‘.'.reSIH@:.osio

LAUNCHED LAUNCHED
Worldwide e-Shopping made easy



VALUES TO BUYERS

LOCAL

zation AN
2. Platformization e

& Localization g

4. Target
Marketing
5. Customer BUYER
support/sales iy CENTRIC

6. Payment @
collection a

9. Logistics (]
(customs, delivery...)

10. After sales @
(return, dispute)
eshap s
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VALUES TO SELLERS
SOURCING
Want to sell?

DISTRIBUTOR
We buy!

VERTICAL
SUB-PORTALS

%R
ashion Beauty

Car & Parts

Vitamin

& Health %

a

p—

 Rrakuten
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¥ INTERPARK

PeaceSoft

Group of Companies
and Partners Network

Cross border
shopping in 3
steps, like ABC

[ )
Close to 1 million genuine W..

products from Korea D

w'esr\@p.osio
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STEP 2: CHOOSE KOREA PRODUCTS

veshap.comwn

Bl s todn chu dion gidn, tiéndgi

MNguisi mua nhdp link chi tiét

Buiic 2 Buidic 3 Buiic 4
" & & & & 8 B " & & & & 8§ B " & & & 8 8§ B
Nguti mua tao dan hing & Weshop vin chuyén quic t& Weshop giao hing tin nha &
Thanh todn tién hang & Khai bdo hdi quan Thu phi vin chuyén

T INTERPARK —

o~ Ban dang xem hang tl: Interpark |/ Sam & Thire pham chire ning

extract plus (Cheong Kwan Jang)

: Nhap tir khoa can tim

Q

Cheong Kwan Jang (Héng s&m Chinh phi) / Red Ginseng extract {Cheong Kwan Jang) / Red Ginseng

KGC CheongKwanlang Korean Red Ginseng Extract Plus 120g /6 Years Grown

Tir website: Interpark | Ma sdn phim: 2207982

Tinh trang:  Hamg mdi

S6 lrong: 145

casnpam 2,269,000VND ¢

0 G e s !
- 093.22.77.572

Giao hang tan noi sau 2-3 wén. Hang hign khang cb sn tai Vigt Nam. Hang bit diu dege
chuy&n v& Vigt Nam sau khi ching t8i nhan dwoe tign thanh toan cla nguii mua.

Gia san pham da bao gbm phi dich vy, chira bao gm thud/phl van chuyén qubc & (NGOl dia My va
e My v& Vigt Nam).

Phi van chuyén (15%/kg) s& duwge tinh sau khi hang vé& Vigt Nam va sé duge thu khi giao dén tay
khiach.



STEP 3: ONLINE PAYMENT

RECEIVE GOODS AT HOME.IN 1-2 WEEKS
5
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THANKS YOU FOR YOUR ATTENTION! ."
We |look forward to co-operation... N

weshepcomn weshepci Weshep.n,
Y\ﬁ‘Sh@p.SQ \A/éSh@‘bpph weshepiom
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